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THE RELATIONSHIP BETWEEN INTEGRATED MARKETING COMMUNICATIONS WITH
THE PRODUCT PURCHASE DECISION PROCESS BAN TON PHO SALTED EGG
PATHUM THANI PROVINCE
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ABSTRACT

The purpose of this research was to 1) study the consumer's decision-
making process for purchasing salted egg products in Ban Ton Pho Province, Pathum
Thani Province, and 2) study the consumer's personal information affecting the
decision-making process for purchasing Ban Ton Pho salted egg products, Pathum
Thani Province, and 3.) study the integrated marketing communication affecting the
decision-making process for purchasing salted egg products in Ban Ton Pho, Pathum
Thani Province. Pathumthani Province statistics include frequency, percentage, mean,
standard deviation, Chi-Square statistics, and multiple regression statistics. The study's
findings were as follows: 1) The majority of the 400 consumers polled had the
greatest level of the overall decision-making process for Ban Ton Pho salted eggs. 2)
Consumer personal information that influenced their purchasing decision. Ban Ton
Pho with Salted Egg Only the status influenced the decision to purchase Ban Ton
Pho salted egg products. In integrated marketing communication, there were six
factors of the purchasing process of Ban Ton Pho salted egg goods that influenced
the purchasing process of Ban Ton Pho salted egg products, namely sales. The
application of electronic communication networks Marketing by viral means
Marketing through special events The product is employed as a medium for direct

marketing. At a 0.05 threshold of significance.
Keywords : Salted Egg, Integrated Marketing Communication
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